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The US. Department of
Commerce (DOC) and the US.
Department of Commerce
have officially granted a zero
percent import tariff to Bianfishco
through the year of 2012, after
having conducted a survey at the
‘company’s factory in Can Tho city
in February, 2009. This is the only
scafood processor in Vietnam to
enjoy such a preferential tax rate
in the US. market for such a long
period. Chairwoman of the
Management Board, Mme Pham
Thi Dieu Hien, reckoned that the
decision by DOC and the legal
department was a success beyond
any expectation, as well as a very
optimistic start in the company’s
export strategy for this market.

Operational since the end of
2006, the factory of Bianfishco, or
Binh An Fishery Joint Stock
Company located in Tra Noc
industrial zone of Can Tho city, is
now onc among those with the
most state-of-the-art technology in
Vietnam. With a total investment
of more than $20 million and more
than 5000 workers capable of
processing 500 tonnes of fish per
day, the 30,300-square-metre plant
on the bank of Hau rmiver has
created a major advantage in
minimising the transportation cost
in raw fish procurement.

In order to proactively control
the source of raw material and the
quality of input, the company has
trebled the area for fish breeding
to 100 hectares, including three
zones in the provinces of Vinh
Long and An Giang. The breeding
arcas strictly follow the process of
fish clean raising, based on the
SQF and GAP standards, with an
annual capacity of 50,000 tonnes in
2008, meeting 40 percent the raw
fish demand for the plant so it
helps stabilise production.

Placing ahead six quality
targets in  its  development

strategy, involving quality of life,
breeding zone, the processing
plant, product, service and
“quality for you' and employing a
closed production cycle from
research to production of breeds to
raising commercial fish and
processing for export, Bianfishco
supplies the safest products of tra
fish and catfish to consumers.
Without taking rest in the
domestic market, Bianfishco has
made a business
breakthrough on  the
US. market. In March
Bianfishco USA was
inaugurated in
California and delivered
its first batch of products
to the local market there.
With an initial capital of
around 510 million, the
fastfood chain carrying
Bianfishco brand will
mark its  long-term
advancing steps in the
US. market. Company
executives wished that,
by 2012, when
Bianfishco brand will
have been stabilised and
by the time seafood
products  from  the
company <an enjoy a
zero  percent tax rate
without reconsideration,
Bianfishco can  start
developing the on-site
feed processing using
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